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We are social beings. But after a year and a 

half of pandemic restrictions, we may have 

to relearn some of those social skills which 

used to be automatic. 

We’re not talking simply about chatting 

with your friends at a restaurant. We also 

must relearn how to navigate complex work-

place issues, interpersonal dilemmas, and 

professional boundaries. Our social skills 

expand into the realms of honesty, trust-

building and respect. Th ese tools will be in 

the spotlight as kids and teens head back to 

school, more adults return to their workplac-

es and others begin new jobs or volunteer 

positions this fall.

As we rebuild these communal environ-

ments, we have an opportunity to do it in a 

way that makes them stronger than before. 

But if we go back into our workplaces with 

the same social skills we had prior to COVID, 

we’re less likely to create a stronger environ-

ment for all. Even if we like to think we’re 

positive team-builders, we all have areas to 

improve.

One way we can do that is through active 

learning. Th ere are short courses that teach 

us how to analyze and respond to situations 

in a more ethical manner, like the Better 

Business Bureau Foundation’s LIFT pro-

gram. LIFT can be altered to suit the needs of 

diff erent participating groups but it achieves 

the same goal: giving people a new, ethical 

lens through which they can approach daily 

choices or complex issues.

Learning more about ethical decision-

making will not only contribute to a more 

positive work or school environment, but it 

will reward us with lasting personal relation-

ships. When we more fully understand how 

our actions and choices aff ect the people 

around us, we’re better equipped to make 

respectful, honest decisions. Th ose choices 

foster trust and reciprocation.

It’s not always easy to be honest or to make 

the ethical choice, but these values give back 

to us more than we often realize. Th ey give 

us esteem in others’ eyes, which leads to 

enriching interactions, meaningful connec-

tions, and a strong personal brand. All of 

these things also give us professional and 

personal advantages.

It’s not very often that we have a chance to 

begin again. As we hit that restart switch on 

our professional and personal lives, let’s take 

this opportunity to consciously make ethical 

choices, to come together and make our 

communities stronger.

For more information on the BBBF’s LIFT 

program, please contact: bbbef.org

Th e mission of BBB Foundation is to 

support the future of the Manitoba and 

Northwestern Ontario business community, 

raising up an ethical marketplace for 

tomorrow, by creating both ethics education 

and opportunities for students and 

businesses.

Trade-mark of the International 

Association of Better Business Bureaus used 

under licence.

Starting over, stronger this time
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Th e summer has passed by quickly and Sep-

tember is now upon us. 

I usually look forward to the autumn for 

its beautiful colours, the fresh, crisp air, and 

less annoying insects! Th is year feels a lot dif-

ferent than previous years. We have learned 

a lot over the last 18 months but we face an-

other battle ahead of us with the pandemic’s 

fourth wave.

Th is year’s back-to-school routine looks 

and feels diff erent for many families, includ-

ing my own. We have learned to be adaptive, 

fl exible, and in some ways more creative. Th e 

things we used to plan for are still planned 

for, but there is extra thought put into the 

‘what if’ scenarios. It takes an emotional 

and mental toll on each of us, which is why 

kindness is so important to off er in these 

challenging times.

One of the activities I look forward to is 

connecting with schools and families who 

are preparing for the return to classes. In 

Fort Richmond we have a large population 

of newcomers and vulnerable families who 

struggle this time of year to get their children 

prepared for a new school year. Th ere are lo-

cal organizations that are involved in assist-

ing with school supplies and other supports 

for students.

One program that I am happy to assist 

with is the ‘TELUS kits for kids’ campaign. 

Every year it kicks off  with a delivery of 10 

backpacks to all MLA offi  ces, including 

mine. Th e backpacks are packed with some 

lined paper, pencil crayons, a ruler, some 

pens, erasers and a few exercise books. All 

the basic items that a student might use as 

they return to school.

Th e campaign is designed to help vulner-

able families who may not otherwise be able 

to purchase new items for their child’s return 

to school.

If you know a family who would appreci-

ate the free items, or your family is in need, 

please reach out to my offi  ce through email 

(contact@sarahguillemard.com) or phone 

204-221-8881 and we would be happy to 

deliver them to you!

Th e backpacks will be provided to families 

on a fi rst come fi rst serve basis.

I look forward to hearing from you and 

seeing you all at in-person events in the 

coming months when it is safe to do so. 

Th ank you to all the residents in the Fort 

Richmond constituency who have been fully 

vaccinated, you have made a diff erence!

Kits for kids campaign helps families in need
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Coming out of the pandemic means relearning how to navigate complex workplace issues, 
interpersonal dilemmas and professional boundaries.
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